GENERAL INFORMATION FOR FOREING STUDENTS

CODE: 303411223
COURSE: Marketing Fundamentals.

YEAR: 
1st  FORMCHECKBOX 


2nd  FORMCHECKBOX 


3rd  FORMCHECKBOX 


4th  FORMCHECKBOX 


5th  FORMCHECKBOX 



Optional  FORMCHECKBOX 


Complementary (Libre elección)  FORMCHECKBOX 

SEMESTER: 
1st  FORMCHECKBOX 


2nd FORMCHECKBOX 


Annual  FORMCHECKBOX 

CREDITS: 
Local:
4,5. 
ECTS 4,5
LANGUAGE:  Spanish  FORMCHECKBOX 

Galician  FORMCHECKBOX 

Other :      . 


BRIEF DESCRIPTION OF CONTENTS:

Basic training in the application of the marketing in the companies.
1. THE CONCEPT AND THE CONTENT OF THE MARKETING.

2. THE BUSINESS MANAGEMENT.

3. THE ENVIRONMENT OF MARKETING.

4.THE ANALYSIS OF THE OPPORTUNITIES OF MARKETING. THE DEFINITION OF THE MARKET.

5.THE SYSTEM OF INFORMATION AND THE COMMERCIAL INVESTIGATION.

6. THE PRODUCT.

7. THE PRICE.

8. THE DISTRIBUTION.

9. THE COMMERCIAL COMMUNICATION.

.

ASSESSMENT STRATEGY (exam, essays, exercises…)

The final qualification of the subject is calculated depending on the notes obtained in:

- Written final examination.

- Obligatory works.

- Obligatory practices of seminar.
.

