GENERAL INFORMATION FOR FOREING STUDENTS

CODE: 303411622
COURSE: Distribution and Publicity.

YEAR: 
1st  FORMCHECKBOX 


2nd  FORMCHECKBOX 


3rd  FORMCHECKBOX 


4th  FORMCHECKBOX 


5th  FORMCHECKBOX 



Optional  FORMCHECKBOX 


Complementary (Libre elección)  FORMCHECKBOX 

SEMESTER: 
1st  FORMCHECKBOX 


2nd FORMCHECKBOX 


Annual  FORMCHECKBOX 

CREDITS: 
Local:
6. 
ECTS 5,5
LANGUAGE:  Spanish  FORMCHECKBOX 

Galician  FORMCHECKBOX 

Other :      . 


BRIEF DESCRIPTION OF CONTENTS:

The commercial channels and their strategies are key elements in Business' Competitiveness. It is necessary to analyze the way in which firms deliver their products and reach the market. The first part of the course will analyse the strategic decisions of the firms which can have two different positions in the commercial channel: 1) Those developed by firms related to retailing (intermediary firms) and 2) Those organized by manufacture firms in the distribution of their products.

In the second part of the subject it is studied the publicity and public relations like a way of commercial communication between the firm and its environment, specially, its customers.

ASSESSMENT STRATEGY (exam, essays, exercises…)

The course includes proffessor's explanation, case analysis and presentations by each student.

The examination of the subject will take into account the next criterion:


-
A theoretical exam will be 70% of the final qualification.


-
A case realization and presentation will be 30% of the final qualification.

It will be included the participation and actitude in the class along the course.
.

