GENERAL INFORMATION FOR FOREING STUDENTS

CODE: 303411624
COURSE: Marketing Strategies in Internet.
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BRIEF DESCRIPTION OF CONTENTS:

The impact of internet in the economy is growing in the last years, and the area of marketing is suffering the change related to it.

This subject tries to identify the chances offered by Internet and the decisions that should be taken to optimize the performance in business activities.

Internet is a powerful tool for actual marketing and we will explore the ways to exploit it during the course. Specially, the main concepts studied will be: (a) Internet as a source of knowledge, (b) Internet as a distribution and communication channel and (c) Internet and the interactive relationship with customers (new ways for customer management relationships). The values of internet like a new behaviour for doing business
.

ASSESSMENT STRATEGY (exam, essays, exercises…)

The examination will be defined in attention to the next concepts:

-
Practice assistance and work related delivery.

-
Partial evaluation: students that fulfil the former point.

-
Final examination: students that don’t fulfil the first point

It will be included the participation and actitude in the class along the course. It includes work in groups, discussion and presentation in class and in practices.

