GENERAL INFORMATION FOR FOREING STUDENTS

CODE: 303411627
COURSE: International Marketing.

YEAR: 
1st  FORMCHECKBOX 


2nd  FORMCHECKBOX 


3rd  FORMCHECKBOX 


4th  FORMCHECKBOX 


5th  FORMCHECKBOX 



Optional  FORMCHECKBOX 


Complementary (Libre elección)  FORMCHECKBOX 

SEMESTER: 
1st  FORMCHECKBOX 


2nd FORMCHECKBOX 


Annual  FORMCHECKBOX 

CREDITS: 
Local:
6. 
ECTS 5,5
LANGUAGE:  Spanish  FORMCHECKBOX 

Galician  FORMCHECKBOX 

Other :      . 


BRIEF DESCRIPTION OF CONTENTS:

This subject analyzes the following aspects:

1. Concept of international marketing as administration tool for commercial operations carried out in international markets.  

2. Decisions process of international Marketing planning, considering differences in the cultural, economic, political and legal environments.  

3. International strategies of Spanish and foreign companies
.

ASSESSMENT STRATEGY (exam, essays, exercises…)

The valuation system will be:   

1) If the students attend classes, the evaluation will be made based on two aspects 1) written exam 2) The works made by the students, and participation in the debates in class .

2) If the students don't attend classes the final evaluation it will be made based on the written exam
.

